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Recap

1. Problem Statement

Addressing the rampant spread of misinformation, distraction media, and
the political and social polarisation of news media in India.
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3. Secondary Research

Legitimacy
and Trust

Existing Products:

N 1. Economic Model
- C__ 2. Content-creation Model
3. Quality
. FT 4. Legitimacy
- .
—~ e Pay (e Key Insights:
Higl_h 1. Fake News vs Obscuring
qfa i 2. Paid News (Advertising)
3. News Cycles
_ 4. Legacy Media



01 Survey

Quantitative Data, Lots of
Reach, Diverse Users, Easy
to organize and understand

02 Interviews

Contextual Information,
Granular Insights, Ability to
Cross-question

4. Primary Research

03 Collaboration
Professional Experience,
Consistent Feeback, Real
World Insights



Recap

1. Problem Statement 2. Mind Map 3. Secondary Research 4. Primary Research

01 Survey 02 Interviews 03 Collaboration

Quantitative Data, Lots of Contextual Information, Professional Experience,
Reach, Diverse Users, Easy Granular Insights, Ability to Consistent Feeback, Real
to organize and understand Cross-question World Insights
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INTERVIEWS

01. Demographics 02. Questions

Age Bracket Survey Questions: Base

Education Current news habits

Interview Format:

Political .
Self-Identified Political olitical context 1. Semi-Structured

Orientation 2. Conversational Inquiry

Journalistic preferences
3. Video-call for visual context

Geographical Location
Changes in news habits

Cultural Background

ldeals in news

Place for news in their
daily lives

Journalistic priorities
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= = Gathering Insights:

1. Collating Insights from each interview
2. Notes on themes and design ideas

3. Leads for secondary research
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User’s Key Insights:

Primary Research

1. Apprehensive of discussing politics online
as they tend to be toxic

2. Prefers his news to be entertaining/
comedic (talk shows, etc)

3. Appreciates multiplicity of views and
informative discussion

4. Prefers unedited interviews and podcasts
for their transparency
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Primary Research

User’s Key Insights:

1. Gets most of his news through social
media memes and friends

2. Does not actively seek news, only looks up
controversial stories

3. Decides reliability based on the content,
unconcerned about the source



KEY INSIGHTS User 3 (MD)
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KEY INSIGHTS User 4 (PK) Primary Research
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KEY INSIGHTS User 5 (RC)
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= BB o = User’s Key Insights:
, 1. Filters the information that impacts them
i Rl _ =S from the information they encounter

2. Dislikes sensationalism, temporary
- = spece journalism and reactionary news

3. Believes that information exchange is best
- between interested parties and that the
- . motivations of the imparter of information
tells a lot about their reliability

- | = 4. Feels there is a need to create a safe
= e haven for stories - with stories being their
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KEY INSIGHTS User 6 (PO)
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Primary Research

User’s Key Insights:

Easy to
put
away

1.

Prioritises unbiased reportage as possible,
from sources that have been backed up by
some research

. Prefers to consume only facts, and develop

opinions on their own.

. Initiated a big change in media

consumption habits post lockdown

. Ritual consumption of news - reads articles

once or twice a day and then does not
actively seek information otherwise



Identified User Groups

Callous Consumer

1. Unconcerned about news

2. Gets to know current event news
through memes and friends

3. Actively tries not to seem political

Shallow Consumer

Only concerned about popular news

. Tends to take news at face value,

doesn’t fact check often

. Actively participates social media

activism

Conscious Consumer

Partakes in concious consumption of
news

. Will have conducted their own

research before forming an opinion

. Avoids having political discourse online



Design Considerations

O1. Priorities 02. Constraints
Under-reporting Financial Independence
Freedom of Expression Accessibility
Echo Chambers Dodging censorship

Quality over quantity

Not reactionary

Collaborative



Future Steps

Thursday 5/1120

Finish Interviews

Finish Affinity

Monday 91120

Final Problem Statement
|[deation

|ldea Affinity

Evaluation Survey

Next Two Weeks...

Concept Generation

Prototype

User Evaluation

Final Proof of Concept
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